well-being. We use data from a qualitative study in which we conducted semi-structured interviews with 45 individuals who retired one to two years ago in Belgium. We used a hybrid approach of inductive and deductive thematic analysis. Our findings demonstrate that most of the people who are retired from their full-time job remain active within society. First, productive activities, including work and civic engagement. Second, consumer-oriented activities comprising leisure and social contacts. The results suggest that being active, regardless of the type of activity, contributes to well-being. Research on the retirement transition suggests that personality can influence the adjustment process, but the mechanisms involved remain still largely unknown. In the present study we investigate direct and indirect associations between the Big Five personality traits and life satisfaction over the retirement transition. Indirect effects were evaluated through the role of personality for self-esteem, autonomy, social support, perceived physical and cognitive health, and financial satisfaction. The sample included 796 older adults and four annual measurement waves in the Swedish longitudinal HEARTS study. Results from multivariate latent growth curve models showed multiple indirect effects of personality. Extraversion was positively related to life satisfaction through increased self-esteem, autonomy, and social support. Neuroticism was negatively associated with life satisfaction through decreased self-esteem, autonomy, social support, and perceived cognitive ability. Our findings suggest that retirees with higher neuroticism are more likely to experience adjustment problems resulting from negative changes in key resources.
SESSION 580 (SYMPOSIUM)

TECHNOLOGY AND AGING FUTURES: DISCOVERING THE CONSUMER ELECTRONICS SHOW (CES) 2019
Chair: Stephen Katz, Trent University, Toronto, Ontario, Canada The growing field of technology and aging or gerontechnology has largely been considered from a health perspective on technological intervention to ameliorate conditions of isolation, disconnection, inactivity, and loneliness, as well as provide efficient alert systems, transportation coordination, and emergency services. Contesting the image of a 'digital divide' separating younger from older generations, the recreational industry has also produced a seniors market of technological games, toys, apps, exercises, and social media. The four papers in this symposium, however, are individual critical reflections by a group of social scientists who visited the Consumer Electronics Show (CES) in January 2019 (Las Vegas) as part of an ethnographic project about the politics of the technical turn in gerontological studies. In particular, the authors gathered evidence from the CES to support their interests in four trends: a) The collecting, aggregating, and sharing of personal data by home surveillance, artificial intelligence monitoring, and self-tracking systems for commercial, insurance and work-place purposes, b) The popularization of healthy lifestyles based on technical and exclusionary models of 'smart', 'fit', and 'optimal' standards, c) The technical rhetoric that infuses designs for efficiency, speed, and convenience with anti-aging and ageist ideologies, d) The challenges to older people to manage their lives against the health risks, interventions, and expectations posed by technology-driven austerity programs. The papers have in common their creative interpretations of CES materials and shared concern about the many older groups whose insufficient access, skill, and resources will deny them participation in the technological imaginary of aging futures.
PRIVATE PARTS: AGING, AI, AND THE ETHICS OF CONSENT IN SUBSCRIPTION-BASED ECONOMIES Kim Sawchuk 1 , 1. Concordia University, Montreal, Quebec, Canada
This paper explores Artificial Intelligence (AI) as a technological design offered to assist elder-care based on tracking individual behavior amassed in data bases that are given predictive value through algorithm-identified normative patterns. Examples are drawn from ethnographic research conducted at the 2019 Consumer Electronics Show, including document analysis of product promotions and interviews conducted with company representatives, supplemented by interviews with older adults. The paper focuses on the ethical dilemmas of privacy, security, consent, and identity in home surveillance systems and financialization of personal data in AI subscription-based services. Theoretically the argument, informed by recent discussions on the datafication of self and quantified aging, emphasizes that such a subscription-based economy exploits older individuals by sharing their lifestyle profiles, health information, economic status, and consumer preferences within powerful corporate networks such as Google and Amazon. Conclusions question how the promise of AI is being tied to the future of population aging.
THE RISE OF ROBOT PETS AND DISCOURSES OF TECHNO-COMPANIONSHIP IN LATER LIFE Constance Lafontaine 1 , 1. Concordia University, Montreal, Québec, Canada
Robot pets of varying degrees of sophistication are advertised as ideal companions for older adults, with claims that they support their emotional and cognitive needs. A new generation of robot pets (e.g., Lovot) is emerging equipped with internet connections, recognition software, surveillance capacity, and AI platforms to mimic desired aspects of animal-human relationships. This paper draws upon promotional materials gathered at the Consumer Electronics Show 2019 and interviews with robot designers, to probe what the robotization of human-animal relationships tells us about shifting notions of companionship through the life course. The argument is that robot pets are inscribed within discourses that instrumentalize human-animal-technology 22 Innovation in Aging, 2019, Vol. 3 No. S1 
